
 

Social Media Policy 
 

 

Policy Statement: 

 

This policy is intended to aid Marywood University community members who create and manage social 

media channels officially or unofficially on behalf of their academic or administrative departments or 

program area. 

 

While schools, departments, programs, classes, clubs, etc., may want their own social media channels, 

they should consider posting announcements from one of the main University social media account(s) to 

their respective web pages to reach a broader audience. Linking from Marywood University official pages 



http://www.marywood.edu/marketing/#brandguidelines
http://www.marywood.edu/marketing/#brandguidelines


offline, should follow the Marywood University Code of Conduct. The privacy of others must 

b

http://www.marywood.edu/policy/detail.html?id=daf42cdf-21f6-4a0b-bc3a-3cb519184364&crumbTrail=Code%20of%20Conduct&pageTitle=Policies%20and%20Procedures%20Manual:%20Code%20of%20Conduct


• 

http://www.marywood.edu/policy/detail.html?id=95039&crumbTrail=Conditions%20of%20Computer%20Use&pageTitle=Policies%20and%20Procedures%20Manual:%20Conditions%20of%20Computer%20Use
http://www.marywood.edu/policy/detail.html?id=311007&crumbTrail=Intellectual%20Property%20Policy&pageTitle=Policies%20and%20Procedures%20Manual:%20Intellectual%20Property%20Policy
http://www.marywood.edu/policy/detail.html?id=95119&crumbTrail=University%20Website%20Policy&pageTitle=Policies%20and%20Procedures%20Manual:%20University%20Website%20Policy
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